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How to Achieve “Justice and Benefit” Simultaneously?
A Case Study of the Social Enterprise “DADDYLAB”
MIAO Qing ZHANG Xiao—yan ( 104)

Abstract: Social enterprise is an innovative organization that applies commercial strategies to perform social func—
tions. With social values and profits-making as its double bottom lines social enterprise aims to achieve both justice and
benefit. Social enterprises are developing very quickly and playing quite a role in promoting social reforms and innova-—
tions in Western countries. Although the models cases and experiences of foreign social enterprises are introduced to
China by some scholars there is still a lack of case studies of such organizations in China. Can social enterprise replicate
its success and achieve both justice and benefit in Chinese society? Answers to both questions could be found in business
models and legitimacy theories.

Keywords: social enterprise; double bottom lines; business model; legitimacy

Double-Track Growing System of NPO: A Case Study of Manna-Aurora in Taiwan
ZHENG Nan ZHUANG Jia—st ( 113)

Abstract: In recent years the social enterprises are rapidly growing in the world. With the promoting of govern—
ment social enterprises in Taiwan are growing rapidly too and present pluralistic developing characters increasingly.
Manna-Aurora a social enterprise is the typical case that helps the aborigines in Ali Mountain to develop economy and
protect the environment. Their double-track growing system that stretches across NPO and social enterprise is a great in—
novation in modern pluralistic society and also is a new developing route of NPO. On the one hand this model enhanced
the ability of NPO that accesses resources outside; on the other hand the mission ambition and supervisory role of NPO
can avoid social enterprises from trouble while seeking market interest overly

Keywords: social enterprise; NPO; double-track growing system; social innovation; social entrepreneur

Is It Possible that “Tenants Enjoy the Same Rights as Homeowners” ?
CHEN You-hua SHI Yi-ni (123)
Abstract: s it possible that “tenants enjoy the same rights as homeowners” in China? This paper argues that it is
an inevitable trend but it will be quite difficult to achieve in firsttier cities and some second-tier cities especially when
the supply of excellent education and health care resources has not been increased. Thus it is more of symbolic meaning
than of practical meaning. On the contrary house rent and house price could rise because of the increase of rights for
tenants and the decrease of land for commodity house. Only when the reform of household registry system starts and the
allocation of public resources gets more balanced can tenants enjoy the equal rights as homeowners.

Keywords: equal right of tenants and homeowners; house price; house renting; home purchase

Possibilities of Disclosing Charities’ Information:
A Comprehensive Analysis Based on the PP-DADI Model
LI Jian ( 130)

Abstract: Frequent charity scandals not only make the third sector encounter the crisis of “transparency and ac—
countability”  but also increase the pressure on regulators to take some measures. This paper reviews the theory of chari—
ties” information disclosure explores the positive and negative factors of the charities’ information disclosure and then
clarifies the complex motivation behind the charities’ information disclosure. Putting the difficulties of charities informa—
tion disclosure in the context of the charity law we give the answer why mandatory information disclosure alone can’t
work. Finally we modify the DADS model based on “push and pull theory” propose charities” information disclosure
adhere to the combination of pushing and pulling and explore some new mechanisms and methods.

Keywords: charities; information disclosure; push and pull theory; accountability
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