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Stimulating the Endogenous Dynamics of Rural Revitalization :
Based on the Analysis of Urban—Rural Multiple Interaction (51)
Wang Jinjun', Wang Fengjie?
(1. School of Public Administration, Zhejiang Gongshang University, Hangzhou 310018 ;
2. School of Marxism, Zhejiang Business College , Hangzhou 310018)

Abstract: The basic social background of the strategy of rural revitalization is the rapid urbanization
process and relatively backward rural development. However, the strategy of rural revitalization and urban-
ization are not mutually conflicting. They are essentially interlinked. The key to rural revitalization is not to
increase resources input, but to establish a cognitive system that integrates rural revitalization and urbaniza-
tion, and to build a policy path that integrates with urbanization development. Therefore, it is necessary to
systematically examine the interaction and overall planning of population, rights and interests, industry and
space between urban and rural areas. Only by realizing the organic interaction between urban and rural areas
can we really stimulate the endogenous motive force of rural revitalization and realize the lasting revitalization
of rural areas.

Key words: rural revitalization; urban and rural ; interaction; dynamic

Analysis on the Factors Influencing the Entrepreneurial Policy of Returning Migrant Workers
—DBased on the Survey Made in Zhejiang Province (58)
Liu Yuxia, Ren Dandan
(Wenzhou Univercity, Wenzhou 325000)

Abstract: Based on 245 samples of migrant entrepreneurs in Zhejiang province and the empirical anal-
ysis of the influence factors of support policies for returning entrepreneurs, the results showed that 79.43% of
the returning migrant workers obtained the policy acquisition supports, in addition, the average number of
items accessed 3.22 support policies. What’s more, once the education level of returning home entrepreneurs
were raised, their policy support also increased by 12%. Every additional work experience for returning mi-
grant workers outside their hometowns will increase the number of pro—business policy supports by 3.9% after
returning home. The number of people employed in entrepreneurship increased by 15%, then the number of
support policies was increased by 15 per cent, and the number of support policy items obtained was reduced
by 37 percent if every understanding level of entrepreneurial policy getting lower. Corresponding policy im-
plication is that we should improve the level of human capital and increase entrepreneurship policies to un-
derstand and upgrade the scale of entrepreneurship, to improve the ability to obtain entrepreneurship policies
for returning migrant workers and eventually achieve better entrepreneurship policies.

Key words: returning migrant workers; entrepreneurship policy; policy acquisition; influence factors

Spillover Effects of Behavioral Strategies to Promote Household Waste Separation :
A Field Quasi-Experiment (65)
Xu Lin, Ling Maoliang
(School of Public Affairs, Zhejiang University, Hangzhou 310058)

Abstract: When analyzing the effects of behavioral interventions to promote environmental protection,
past research tends to focus on their influences on the target pro—environmental behavior (PEB), while un-
derestimating their potential spillover effects on other nontarget pro—environmental behaviors. The current
study was designed to examine environmental appeals and economic incentives to promote household waste
separation in terms of their influences on a variety of PEBs via a field quasi—experiment. Results showed that
both initiatives improved waste sorting performance equally, while the environmental framing could increase
more nontarget PEBs compared with its economic counterpart. Further mediation analyses reveal that the

strengthened environmental concern could help explain the positive spillover effects of environmental ap-
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ABSTRACTS

peals, and that the “crowding—out” effect of external rewards on pro—environmental identity inhibited the oc-
currence of positive spillover and made negative spillover more likely. The investigation into such spillover
can contribute to academic accumulation and help policymakers optimize their behavioral strategies within
the environmental domain.

Key words: household waste separation; spillover; economic incentives; environmental appeals; field

quasi—experiment

The Duality of Tactility : The Reason Why Compassion Is Possible (76)
Zhang Zailin
(School of Humanities , XiDian University, Xi’an 710100)

Abstract: For quite a long time, even if it is difficult to solve the problem of how I and others can be
integrated according to the “sympathy”, the interpretation of the “compassion” with “theory of sympathy” is
still the dominant view about how “compassion” is possible. However, due to the inevitable rise of a more in—
depth Confucian benevolence theory of “sensation of pain”, and the pain experience belonging to tactility which
has the “duality” characteristic of “having me in you and having you in me”, “duality” of tactility reveals
the true reason for the possibility of “compassion”. Realizing it not only helps us understand why the “compas-
sion” can lead to “oneness of benevolence” as an indivisible whole, but also makes the characteristics of “com-
passion” to be illustrated, such as intuition, unity of knowledge and action, cultivating benevolence with
life, and ontology etc.

Key words: theory of sympathy; compassion; the duality of tactility; benevolence theory of “sensation

of pain”

Reflections on Confucian Benevolence (87)
Xie Yangju
(Institute for the History of Chinese Thought and Culture , Northwest University, Xi’an 710069)

Abstract: Starting from Confucius, this article analyses the difference of the benevolence for reciprocity
and the benevolence of human nature, which have been verified in history. This logical difference is embod-
ied in the limitation of the mutual compensatory demands of the benevolence for reciprocity, which caused
the deficiency of the transcendence and universality of Confucian ethic, and also “The approaches of benev-
olence” developed by Confucians can be hardly popularized. Therefore, it can be further reflected that
“What you do not want upon yourself, do not upon others.” is an ethical formula lack of active ethical obli-

gation, which is necessary to be converted into a principle of active ethical obligation.

Key words: benevolence; mind and nature; humanity means loving all the people; obligation

The Relationship between Lao Zi’s Taoism and Chuang—tzu’s Enjoyment in Untroubled Ease (94)
Wu Daofang
(School of Liberal Arts, Anhut Normal University, Wuhu 241000)

Abstract. This paper renews the interpretation of the topic of Chuang—tzu’s Enjoyment in Untroubled
Ease. Sima Qian once appraised that the most essential point of Chuang—tzu’s theory lied on the words taken
from Lao Zi. However, the scholars in the past failed to make it explicit. As the beginning chapter, Enjoy-
ment in Untroubled Ease puts the purpose and main theme clear that this article is aimed to explain and ex-
tol Taoism. By investigating the relation between Lao Zi and the witcheraft tradition in ancient China, some
newly found implications of his Taoism would be definitely dig out. Taoism is originated from the religious
deities like “God”, “Heaven”, etc. Although they are no longer the type of gods with human characters, it
still turns out to be the Creator with the determining power to create the universe and dominate everything.

There are altogether 3 parts in the passage. Literally speaking, it seems like that Chuang—tzu is preaching to
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